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Extracted from the Competition Council experience in the following
market studies:

Républigque Algérien: ocratique et Populalre
FRE LRI ORCEAIN PRV °

A sectorial study on the e ) .
competitiveness of the human-use = &rupe sEcTORIELLE SUR LA B 95Y) Gy Ludls Jo Leolbd dulys

pharmaceutical market in Algeria | SONCURRENTIASLITEDU AR G @A dleaza Yl il
(2016-2019), AUSAGEHUMAIN EN ALGERIE .(2019_2016)

Published study - 2019 2019 -3, 4dde Al ys




A sectorial study concerning
the maritime transport market
competitiveness of

containerized goods (2020-
2022).

Under Publication

République Algérienne Démocratique et Populaire
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. The legislative and functional framework for the
markets study at Algerian Competition Council.

. The importance and benefits of studying the
market

. Selecting target markets

. The approach or techniques used in the market
study.

. Challenges and obstacles facing the Algerian
competition council during the markets study.

. The actual effects of the study on market.
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1. The legislative and functional framework for the u**u' (S Fuuns d; ‘3}.&\ Wyl J':B)‘J u'-’.ﬁmJU’?‘ 1
market study at Algerian Competition Council. y )
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L egal Framework: tm il Y|

r g

« Article 37: The Competition Council may carry out all o2 gods FI il ey K ol LSl S :37 ssllly
useful works that falls within its competence, especially any
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Functional Framework: g JI LY

At the level of the Competition Council: - el .
& Directorate of Market Studies and Economic
Investigations:  35LasY) Oliisdly Gl Olulys 3 e B

Established on 2015 ..
2015 dw oLl u,
Has been given the following functions:
» Studies and researches relating to the Council's : 4 ft"u U Cobels
area of competence. ¢
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» Market analysis in the area of competition. . .
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i Working Group:

They are the persons who can be involved in the
market study and occupy senior positions in

Competition Council :

- General RAPPORTEUR (Chief Investigative
Officer)

- 5 RAPPORTEUR (investigative body)

- 12 members of the Council (deliberative body)
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Outside Competition Council

(&= External Economic Departments

The Competition Council may seek the assistance
of the departments in charge of economic
investigations, according to the requirements of
the study.

Article 34: The Competition Council may seek the
assistance of any expert or listen to any person
who can provide information.

The competition council can also ask the
departments In charge of economic investigations,
especially those affiliated to the Ministry in charge
of commerce, to conduct every investigation or
expertise on matters related to issues that fall
within his competence.
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& Experts:

In addition, the Competition Council may appoint
experts, whether national or international, to carry
out the markets study.

» During the pharmaceutical market study, the
Competition Council benefited from the support of
the program for implementing the partnership
contract with the European Union (P3A) by
allocating three international experts to participate
in the study.

» The Competition Council also used, upon its
request, the support of the same program in its
sectorial study on the competitiveness of the
maritime transport market for goods by containers.
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2. The importance and benefits of studying the market

The Market study is considered as a data bank for
the Competition Council, allowing it to:

» Knowing the status of competition in the
market, its structure, and how it works.

» Diagnosis of competition in the relevant
market.

Self notification.

» Providing recommendations to public
authorities (on legislative and regulatory texts)

» Urging the active economic dealers to respect
voluntarily the rules of the market under study.
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Selecting Target Markets

The selection of the Competition Council for a specific market in
order to conduct the market study is due to several motives,
including:

The importance of the sector in the national economy in
terms of the value of the contribution to the national production,
the value of imports, the percentage of jobs it provides..., in
addition to the strategic nature of the sector that affects other
sectors and markets.

The emergence of factors that create obstacles and difficulties
facing competitors interfering in the market, the most important of
which is the instability of the market in terms of supply, as well as
the nature of access to the market that may be subject to complex
administrative procedures, setting prices, or a specific percentage
of profits.

The emergence of new developments in the sector concerned
with the study, such as innovation and the emergence of new
restrictions on commercial activities.

The majority of the Competition Council members are
convinced of the feasibility of studying the proposed market.
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Motivations to select the pharmaceutical market by
Competition Council.

»  The importance of the pharmaceutical market in
the national economy:

- Its value is 360 billion dinars.

- Existence of political will to encourage the
national production of medicines,

- Market growth by 10% annually for several reasons,
including the increase in demand for medicines due to
demographic growth and the expansion of social security.

) The emergence of generic or generic
competition in the pharmaceutical market.

» The nature of the coded or regulated market at the

level of production, distribution and prices, and its

effects on competition, which requires a study and
analysis of the legislation in force.
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Intergovernmental Group of Experts on Competition Law and Policy

17th Session
11-13 July 2017
Room XVI1I, Palais des Nations, Geneva

Friday, 13 July 2018
Morning Session

Agenda Item 3a. Challenges faced by developing countries in
competition and regulation in the maritime transport sector

Contribution by
Federal Antimonopoly Service
Russian Federation
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Motivations to select the maritime transport market of
containerized goods by Competition Council.
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» Intergovernmental Group of Experts on Competition
Law and Policy, seventeenth session, Geneva, 2018.
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The approach or technique used in the market study.

In order to complete the market study, the Competition Council followed the
following procedures and stages:

The stage of including the market study within the council’s work
programs: where the study project is presented to the members of the
council in a deliberation session with a presentation of the reasons for
proposing the study and the objectives envisaged therefrom, which
ends with a decision to complete the study.

Announcing the launch of the market study on the website of the
Competition Council, as well as sending correspondence to the
agencies and ministries involved in this market.

The stage of establishing a working group: it consists of two
members of the Council and 4 reporters who are appointed by the
President of the Competition Council.

The stage of collecting documents and information: There are two
types of information:

» Published (legal texts, press releases, similar studies...)

» Unpublished (available at stakeholder concerned by the market
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Preparing term of reference for the study (book of
conditions): which outlines the work program, schedule,
work plan, activities to be accomplished, and the desired
study’s objectives.

Editing questionnaires: which are directed to actors from
the public sector and the private sector that have a
relationship with the sector, as well as to other regulatory
authorities, professional associations or consumer
protection.

Sending questionnaires: by contacting those involved in the
market, after answering which interviews and meetings are
held.
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Holding meetings and conducting interviews: After receiving
the answers to the questionnaires, meetings are held with the
ministries concerned with the market to discuss and ask
guestions about market management systems, the structure
and composition of the market, those involved in the market,
the nature of prices, the legislation regulating the market...

Interviews and field visits are conducted with market
participants in order to obtain detailed information and analyze
the credibility of the information received.

Editing the draft the Term of Reference : By analyzing the
information obtained according to what was stated in the
reference term of the study.

Approval of the content of the study’s outputs: by holding
several meetings with the work team for the final review of the
study’s outputs.
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Sending the approved study to: e 8 dlde Gaball dubyll )

- — —-—— -———
- v v ¥ n .

» Two Chambers Of Parliament,

» First Minister,

» Minister Of Commerce,

» The minister of the relevant sector, I ERAOCE T I P S PRTY

» Publication of the study on the council's cagd  OU Al o
website and the official competition bulletin. &y .
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